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than the average of competitors every year since surveys 
by SKI/EPSI started



Sources:

Top Inventions From the '50s Through the ‘90s

Great 20th Century Inventions From 1900 to 1949

Inventions of the 19th Century

https://www.thoughtco.com/biography-alexander-graham-bell-4066244
https://www.thoughtco.com/biography-alexander-graham-bell-4066244
https://www.thoughtco.com/who-invented-the-lightbulb-1991698
https://www.thoughtco.com/who-invented-the-lightbulb-1991698
https://www.thoughtco.com/karl-benz-and-automobile-4077066
https://www.thoughtco.com/invention-of-radio-1992382
https://www.thoughtco.com/fifties-to-nineties-inventions-4144741
https://www.thoughtco.com/fifties-to-nineties-inventions-4144741
https://www.thoughtco.com/20th-century-timeline-1992486
https://www.thoughtco.com/inventions-nineteenth-century-4144740


Lower costs 

than our competitors

More satisfied customers 

than our competitors

of having higher profitability than 

the average for its competitors.

annual growth in equity per share 

including dividends paid since 2007
than the average of competitors every year 

since surveys by SKI/EPSI started
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The WUI is computed by counting the percent of word “uncertain” (or its variant) in the Economist Intelligence Unit country reports.
Källa:  https://worlduncertaintyindex.com/ 
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https://worlduncertaintyindex.com/


Information classification: Internal
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Unseen details of human brain structure revealed | National 

Institutes of Health (NIH)

140.000 

neurons

~55 million 

synapses

Human brain ~100 billion neurons

1 sq mm ~20.000 neurons

~150 million synapses

Largest brain map ever reveals fruit fly’s neurons in exquisite detail

https://www.nih.gov/news-events/nih-research-matters/study-reveals-unseen-details-human-brain-structure
https://www.nih.gov/news-events/nih-research-matters/study-reveals-unseen-details-human-brain-structure
https://www.nature.com/articles/d41586-024-03190-y


Human: Does the average human care if it 

is a human or AI acting empathic?

Tech: Can AI act empathic?

Human: Do humans choose to?

Tech: Can humans act empathic?

Source: Artificial Empathy: Is It Still Empathy?

?

https://jakobnielsenphd.substack.com/p/artificial-empathy


Information classification: Internal



“Their names are What and Why and When

And How and Where and Who.”

- Rudyard Kipling

Source: I Keep Six Honest Serving Men by Rudyard Kipling - Famous poems, famous poets. - All Poetry

https://allpoetry.com/I-Keep-Six-Honest-Serving-Men
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Information classification: Internal
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